2019-2020 SDBIC Directors
SD Farmers Union
Eric Sumption, Mike Maher, Jeff Kippley
SD Livestock Auction Markets
Wayne Tupper, Justin Tupper, Steve Hellwig
SD Stockgrowers
Gary Deering, Randy Volmer, Les Shaw
SD Farm Bureau
Mike Gebhart, Kent VanderWal, Stacy Hadrick (Treas.)
SD Cattlemen’s Association
Todd Mortenson, Becky Walth, Scott Jones
SD Cattlemen’s Auxiliary
Laurie Johnson(Pres.), Shirley Thompson, Kati Knock
SD Cattlewomen
Evie Fortune, Erin Yost, Lindy Harkin
SD Beef Breeds Council
VeaBea Thomas (V. Pres.), Chris Effling, Jeanne Johnson
Federation Directors
Laurie Johnson, Becky Walth, Gary Deering, VeaBea Thomas
USMEF Directors
Steve Hellwig, Craig Bieber, Kati Knock

The Checkoff in South Dakota
The SDBIC collects and administers the $1 Beef Checkoff on
cattle sold in South Dakota. Checkoff dollars are utilized strictly for
promotion, education, and research programs. The checkoff is
prohibited by law to engage in policy. Our role is to instill consumer
confidence in our product by supplying consumers with accurate
information in which to make their shopping decisions each time
they enter a retail location. Fifty cents of every dollar is directed to
the Cattlemen’s Beef Board for programs on the national level. The
SDBIC retains 50 cents, which is invested in additional national
programs and/or in-state programs. For more information on your
beef checkoff contact Executive Director Suzy Geppert at
sgeppert@sdbeef.org, call (605) 224-4722 or visit us online at
sdbeef.org.

International Marketing
Global population growth and the projected doubling of the global
middle class by 2050, is fueling an increased demand for beef
around the world. SDBIC partners with U.S. Meat Export
Federation (USMEF) to sponsor activities abroad which result in
rising demand for U.S. beef. Your checkoff dollars work for you by
adding a voice to these efforts with three South Dakota beef
producers serving as representatives to the USMEF.

Letter from the President
Dear South Dakota Beef Producers,
Raising beef can be a challenge with multiple factors
continuing to test our resilience. Whether you are
dealing with weather, prices, or herd health, it's
important to know the dollars you are investing in
the Beef Checkoff are managed and used in the
most efficient and effective manner possible. We
would like to extend our thanks to you, South
Dakota beef producers, for your continued
commitment in producing a quality beef product.
The South Dakota Beef Industry Council (SDBIC), your qualified state
beef council, is made up of twenty-four members from eight different
agricultural organizations across the entire state and we want to assure you
that we are listening and your voice is being heard.
As you review highlights from 2019, you will see the impact of your
checkoff through in-state and out-of-state promotions; including consumer
information, research, industry information, producer communications,
and national Beef Checkoff programs and outreach. As a beef producer
and leader of this organization, I urge you to contact any one of us on the
board, or our tremendous staff at the SDBIC on anything that you may
have questions or concerns about.
The year ahead looks very exciting with new opportunities to promote and
educate beef's nutritional value to consumers. I look forward to another
year and being a part of the organization as we continue to spread the beef
message. We are also continually looking for opportunity to build beef's
demand and welcome your ideas. With that, I thank you and encourage
you to attend one of our quarterly board meetings. These meetings are
open to the public. I would especially like to welcome our new board
president, Laurie Johnson. I look forward to her leadership in the year to
come.
Sincerely,
Eric Sumption, SDBIC President
Frederick, South Dakota

State to State Partnerships
Reach Millions of Consumers
Our long-standing partnership with the northeast region of the U.S.
provides opportunity to reach millions of consumers with our beef
story. Cattle outnumber people in South Dakota by nearly 5 to 1 so it's
important for us to utilize Beef Checkoff dollars to support densely
populated regions.
 We provide resources to reach the 19.1 million consumers in
New York with meaningful programs and outreach efforts that
improve consumer confidence and promote beef in a healthful
diet.

Research Provides Direction
Innovative beef research guides the beef community at many different
levels and provides direction in understanding our product, consumer
and future. Continued checkoff funded research includes studies at
South Dakota State University to improve beef marbling, quality and
value of beef products through various innovative techniques.

BEEF THROWDOWN HIGHLIGHTS RESTAURANTS AND
COMMUNITIES ACROSS THE BLACK HILLS REGION AS
OFFICIAL MEAT OF THE 79TH STURGIS ® MOTORCYCLE
RALLY™
This year’s rally brought forth new
partnerships with area restaurants as they
competed in the 2019 Sturgis Beef
Throwdown event. Area ranchers worked
alongside celebrity chef, Justin Warner to
judge signature beef dishes at participating
restaurants. The Alpine Inn of Hill City, SD
took top honors with the Steak Diane
sandwich.
The Sturgis Rally offers opportunity to reach
over a half million consumers each year with
efforts that also include: the mayor's ride,
various media interviews including local radio,
TV, and publications. Mt. Rushmore Angus
of Hermosa, SD hosted a producer Meet and Greet as part of the event
where Chef Warner offered a beef demonstration to attendees and
shared insight into today’s consumer trends.

Celebrity Chef and Food Network Star
Joins Team Beef SD
Celebrity chef, Justin Warner, joined the SD
beef team as the official Team Beef SD chef in
2019. Warner works alongside the SDBIC
team in promoting beef both in state and
abroad.

Team BEEF SD
This community of cyclists and runners
recognize the nutritional benefits of beef and
the vital role high-quality protein plays in their
training. This highly visible group of beef
advocates promote beef through their healthful
lifestyle and showcase their love for the protein
by wearing their Team BEEF SD jerseys when
participating in activities within and outside our
state borders.

Partnerships Highlight Beef as a Healthy Choice
Outreach efforts continued through 2019 with several opportunities to engage with schools, nutrition
influencers and consumers. The SDBIC offered
the FACS, ProStart & Ag Beef Programs to 50
schools serving 7,250 students and sponsored
speakers and events that offered attendees an opportunity to receive science-based educational material on beef’s nutritional value and information
regarding the pasture-to-plate story. Some of which include the
American Heart Association, SDSU Dietetic Internship Program,
SDSU athletes, sports and nutrition influencers, as well as numerous retail outreach opportunities.

Sanford International Senior PGA Tour of Champions
Beef was the premiere protein at the tournament with exclusive naming rights to the prime destination oasis
located in the 1st, 2nd, 17th, and 18th viewing area. The "Ranch" destination expanded this year to include
a beef expo tent that provided opportunities to share the beef story through multiple education opportunities including virtual beef tours where consumers toured a cow-calf operation and feedlot. Local beef producers were available to share personal stories and answer consumer questions. WNAX broadcasted live
from the “Ranch” throughout the week and the SD Beef Breeds Council served ribeye sandwiches. Young
beef leaders were added to the mix as four beef caddies traveled with the pros during the Pro/Am tournament. This event expanded on the
national “Re-think the Ranch” campaign and reached approximately 80,000 consumers.

Build Your Base with BEEF!

SDBIC 2019 Audited Financials

The Build Your Base with Beef sports nutrition and
training program written in collaboration with Sanford
Sports Science Institute expanded to 27 South Dakota
High School Football Programs in 2019 directly impacting 1,275 athletes and their families. Three hundred and twenty five pre/post game beef meals were
served across the state with 31 South Dakota retailers
utilizing program resources and retail toolkits.
The program ventured into the collegiate sports realm this year in both of South Dakota’s Division I universities with reach projections estimated at approximately 1,000 athletes utilizing beef as
their recovery protein. The program will cross state borders in 2020 and be piloted in 5 other
states.
Dr. Mike Roussell, author, speaker, nutritional consultant and advisory board member of Men’s
Health magazine has endorsed and become a program consultant to the program.

Revenue
Checkoff Receipts
Less: State Boards
Less: National Boards
Net Checkoff Revenue
Interest/Other Receipts
Total Net Revenue
Expenses
Promotion/Events/Education
Research Activities
Total Program Services
Supporting Services

3,747,651
(611,662)
(1,940,921)
1,195,068
74,927
1,269,995
852,602
132,869
985,471
209,855

For sources of information on key accomplishments please
contact the South Dakota Beef Industry Council.

